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SUEZ Energy Resources NA

*5th largest Retail C&l energy provider* in the Fortune Magazine
United Sates 2005 GLOBAL MOST ADMIRED

ENERGY COMPANIES
* Enrollment Guarantee

* Approximately 7,500 commercial, industrial,
and institutional accounts

* A member of the SUEZ Group (NYSE:SZE)

« World leader in energy, water, and waste
management

e Qver $50 hillion in revenues and assets in
excess of $80 billion

e Over 160,000 employees in 130 countries

RWE
E. On
Suez

Constellation Energy
American Electric Power

o MWIN -

* Highest credit rating of leading energy
providers in the US  A- rating by S&P

* 45 power plants in the US ~5,500 MW

« 2 power plants in New York ~200 MW
cogeneration

- Current SERNA markets

* Reported by independent consulting firm Kema September 2005 B Future SERNA markets
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New York Markets

We are ranked 39 by load in the
nation of providers who are active in
the New York market.

—Our growth year over year has been
34% for all accounts

—Growth in the New York markets has
been 46% from 2004 to 2005

Customer type we serve
—Fortune 500 companies
—Hospitals
—Universities
—Entertainment Complexes
—Retail Complexes
—Manufacturing
—Delivery Centers
—Aggregation

5
Proprietary and Confidential




MSC Product

Market Cost of Energy and Capacity
Ancillary Service
NYPA Transmission Adjustment Charges (NTAC)
Certain other transmission related charges and credits
Tariff term is set 3 months out
The forward prices are used to guide to set prices
— Demand
— Usage
The prices are not hedged

¢12.77/KWh
November 2005

14.00 MSC Price Generation and Capacity
12.00 -

10.00 -
8.00 -
6.00 -

4.00 ~

2.00 ¢ 7.49/kWh
0.00 ‘ ‘ ‘ ‘ ‘ November 2004

Jan-04 Mar-04 May-04 Jul-04 Sep-04 Nov-04 Jan-05 Mar-05 May-05 Jul-05 Sep-05 Nov-05

¢/kWh
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MSC Adjustment

The difference between the MSC price and the theoretical actual price for
energy during the month

The difference from the previous month is put on the next months price as an
adjustment to the price

Volatile prices will cause big swings in the adjustment
Transfers risk from supplier to customers ¢ 7.83/kWh
71% increase from September

$10.00 - Full Service MSC Adjustment X
$8.00 -
$6.00 - ¢ 0.83/kWh
November 2004
§ $4.00 - \
S 200 | ¢ 5.30/kwh
$- AN November
$(2.00) Jan-04 Mar-04 May-04 JuI-OMOV—O4 Jan-05 Mar-05 May-05 Jul-05 Sep-05 Nov-05
$(4.00) -
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MSC Full Price

The MSC adjustment can amplify the current tariff rate either positively or
negatively

— Comparing the futures price from 3 months ago to the spot price today
— High volatility in spot energy prices

¢ 18.02/kWh
¢ 8.32/kWh Full MSC Price with Adjustment
20.00 - November 2004
: |
15.00 -
< 10.00 -
S 5.00 -
0.00 T - ! ! T T T T T T |
5 olpn04 Mar-04 May-04 Ju-04 Sep-04 Nov-04 Jan-05 Mar-05 May-05 Ju-05 Sep-05 Nov-05

= Combined price — Full MSC —— Adjustment
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¢/kWh

Energy Prices Increase in Cost

25.00

20.00 -

15.00 -

10.00 -

5.00 -

0.00 |

Zone J Day Ahead

Nov-03 Mar-04 Jul-04 Nov-04 Mar-05 Jul-05 Nov-05
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SUPPLY

Generation capacity
shows approx 18%
reserve margin

DEMAND

Macro-economic
growth expected at
approx 3%l/year,
some regions
higher/lower

Fuel source and
expenses have
caused us to
migrate up the Gen
stack, and as such
using far more
inefficient sources of
generation

Record heat this
summer in most
parts of N.A. have
caused very high
demand

Increased volatility and forward uncertainty are
reflected in current market prices, net result prices
are approx 70% higher today than last year




Market Volatility

Commodity/Index Volatility:
End of Day % Standard Deviation

> o r——T——— The oil, power and gas
35.0% - ercentage Standard Dewviation
markets are some of the
30.0% - most volatile commodity
markets
25.0% - _
With all of the new gas
20.0% 1 fired power generation,
15.0% - power and gas have
10.0% !oecome highly correlated
in most markets
>0% 1 — Two of the most popular
0.0% ‘ ‘ stock indexes (S&P and
NY MEX- NYISO ERCOT  Henry-Hub Gold S&P DJI DJ|) are not near|y as
Ho-ol zoneJ 9/8/2003 - 9/6/2005 volatile as the power

market indexes

Zone J Intraday % Standard Deviation 123%
Timeframe: 9/8/2003 — 9/6/2005 historical prices

Source: Yahoo
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Energy Procurement Strategies

Risk Appetite

Index on 100% of Load Speculative Trading
- Completely subject to market - Actively try to beat the market
price variations - Resource Intensive

- Retain ability to lock fixed price
for portions of load

Fixed Price Full Requirements Defined Hedging Strategy
- Not exposed to market variations - Define specific objectives
- Locked into price - Deelop quantifiable plan
- Price will be 100% based on market - Strictly adhere to plan

conditions at time of purchase

Proactiveness
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History has taught us
that...

“You can't consistently
predict the market

BUT you can prepare”

It is imperative that you
must determine your
Risk Appetite, and cross
reference this with your
desire for Proactive risk
management

As markets change your
risk appetite may alter




Risk Spectrum

Fixed Product - easyTrac High
® > 3

Product Design

$110 ~

« Energy Priceisfixed for entire contract term 3 $100 |
« Full requirements electrical service Zé $90 |
2 $80
* Fixed Price includes everything except for .
taxes* and utility charges Time

Index = = 'Fixed

« No monthly or annual true-up provisions |

» Simple process for meter additions and
deletions

Customer Benefits
» Fixed price provides budgeting certainty

» Customer can blend & extend contract to
take advantage of falling energy prices

» Avoid market volatility
» Covers components other suppliers leave at risk

» No hidden or unexpected fees

* SUT tax isincluded in the price for New Jersey customers
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Index Product- marketTrac Risk Spectrum

High

Northeast Markets (1) (2 3 @

Product Design Indexes

» Energy Price = (Index Price as published by * Prices can be based on Day Ahead or Real Time
relevant system operator) + (Retail Adder) Index

* Full requirements electrical service » The contract price shall be the weighted average

(weighted in accordance with an applicable Account
hourly consumption or utility rate class usage profile)
of the applicable Day Ahead or Real Time Hourly

* Price includes everything except for taxes and
utility charges

* Retail adder generally includes ancillary Locational Based Marginal Price as posted by the
services, capacity, losses, imbalance, system applicable ISO for the applicable delivery point
operator fees (congestion zone).* In addition, the customer pays a

Retail Adder

e Trigger price is off of future enerqgy strips
ggerp 9y P Index + $ Retail Adder

$¥Mh

Customer Benefits

» Customer may convert from Index Price to Fixed
Price at anytime in the future

Customer is on Index

_____ <«—— Customer’s trigger price
Trigger @ Preset $ amount

Price Watch

» Retail Adders are fixed

* A trigger price can be set to switch Index to fixed >
using Price Watch
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Index to Fixed Product Combination s

Low High

Product Design Customer Benefits
* Energy contract is a combination of Index » Can provide lower fixed energy price
and Fixed during initial term of contract to meet

. . . customer’s budgeting requirements
» Customers choosing an index price may 9 g req

convert the remainder of the contract to « Can combine multiple products

fixed price at a later date  Can help manage risk, cost and budget

* Price for future term can be locked in now
or before the start of the second term |4 10 Fixed

24 Mos Term Contract
AN
- N
Conversion Rate @ $82
N y Price Watch
~
Index + Adder

L
*Price is inclusive of everything except utility-related charges and taxes
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SUEZ Price Watch Service

Price Watch Service is ideal for business:

Who? On default tariff, looking to contract when market prices are better

On index contract, looking to lock in a fixed price at a certain level
Unsure of how long to contract and interested in finding a “sweet spot”
Want to contract as soon as market prices reach a desired level

Price Watch Set-up:

What? Customer communicates needs and requirements to a SUEZ account
manager

SUEZ prices your load daily in search of the ideal price and term for the you

Price Watch Notification:

When? SUEZ will contact you as soon as market prices reach customer’s pre-
specified trigger price

How? We can enroll you on this and provide periodic reports at no cost to you

A more complete presentation on Price Watch is scheduled for tomorrow at 12
eastern. We will send you a link to register if you are interested in participating
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How Do | Get Started?

1. Callus at 1-866-999-8374 and provide your utility accounts

2. We request load data electronically from your utility and load into our
system

3. We will contact you to review initial pricing options
4. Sign an agreement to accept the contract
5. SUEZ takes care of the rest

« Seamlessly switch your service (done on your meter read date w/
15 days prior notice)

«  Start billing your account
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Questions?

1-866-999-8374
WwWWw.suezenergyresources.com
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